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MotionR Social Media Content Calendar

Christmas 2024 Launch - Complete Social
Strategy

PLATFORM STRATEGY OVERVIEW

Platform Priorities & Optimal Posting Times

Instagram (Primary Platform - 40% of content focus)
o Optimal Times:

o Weekdays: 11 AM -1 PM EST, 7 PM - 9 PM EST
o Weekends: 10 AM - 12 PM EST, 2 PM - 4 PM EST

e Content Mix: 60% educational, 25% lifestyle, 15% promotional
» Hashtag Strategy: Mix of branded (#MotionRPro), category (#SmartRing), and niche
(#MedicalGradeHealth) tags

LinkedIn (Professional Focus - 25% of content focus)
o Optimal Times:

o Tuesday-Thursday: 8 AM - 10 AM EST, 12 PM - 2 PM EST
o Avoid: Weekends and Mondays before 8 AM

o Content Mix: 70% educational/thought leadership, 20% professional use cases, 10%
company updates
o Target: Healthcare professionals, corporate wellness, high-income professionals

Facebook (Community Building - 20% of content focus)
o Optimal Times:

o Tuesday-Thursday: 1 PM - 3 PM EST, 7 PM - 9 PM EST
o Weekends: 12 PM - 2 PM EST

o Content Mix: 50% educational, 30% community engagement, 20% promotional
e Focus: Health-conscious consumers, gift buyers, family wellness

Twitter/X (News & Updates - 10% of content focus)
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o Optimal Times:

o Weekdays: 9 AM - 10 AM EST, 7 PM - 9 PM EST
o Avoid: Weekends

o Content Mix: 60% industry news/commentary, 25% quick tips, 15% product updates
» Strategy: Real-time engagement, health news commentary, customer service

YouTube (Long-form Content - 5% of content focus)
o Optimal Times:

o Tuesday-Thursday: 2 PM - 4 PM EST
o Weekends: 9 AM - 11 AM EST

e Content Mix: Product demos, educational series, customer testimonials
* Focus: In-depth content for serious health enthusiasts

CONTENT THEMES & MESSAGING

Core Content Pillars

1. Medical-Grade Precision (30% of content)

Key Messages: Clinical accuracy, professional validation, healthcare integration Content
Types: Data comparisons, medical professional testimonials, accuracy demonstrations

2. Elite Performance (25% of content)

Key Messages: Professional athlete insights, performance optimization, training
intelligence Content Types: Athlete partnerships, performance tips, training optimization
guides

3. Health Education (25% of content)

Key Messages: Health literacy, preventive care, wellness optimization Content Types:
Educational posts, health tips, myth-busting content

4. Lifestyle Integration (20% of content)

Key Messages: Seamless daily use, family wellness, gift-giving Content Types: User-
generated content, lifestyle photography, family health stories

DECEMBER 2024 CONTENT CALENDAR
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Week 1: December 1-7 (Launch Week)

MONDAY, DECEMBER 2

Instagram (11 AM EST)

Post Type: Carousel (5 slides)
Content: "MotionR vs. Competition: The Medical-Grade Difference"
Slides:

1. Cover: "Why MotionR is Different"

2. Accuracy comparison chart

3. Professional validation badges

4. Healthcare integration features

5. CTA: "Experience the difference - Link in bio"

Hashtags: #MotionRPro #MedicalGradeHealth #SmartRing #HealthTech
#ProfessionalGrade

elite athletes choose MotionR for medical-grade precision. il -~ #MotionRPro"
LinkedIn (12 PM EST)

o Post Type: Article/Long-form

o Content: "Why Healthcare Providers Are Embracing Smart Ring Technology"

+ Key Points: Professional integration, clinical accuracy, patient monitoring benefits
e CTA: "Learn how MotionR integrates with healthcare systems"

Facebook (7 PM EST)

o Post Type: Video (60 seconds)

o Content: "Meet MotionR: The Smart Ring That Changes Everything"

» Video Elements: Product showcase, key differentiators, customer testimonials

» Caption: "Introducing MotionR - the first smart ring engineered for medical-grade
precision and elite performance. X

TUESDAY, DECEMBER 3
Instagram Stories (9 AM EST)

o Content: "Behind the Scenes: How We Achieve Medical-Grade Accuracy"

+ Format: 5-story sequence with polls and questions

o Stories: Lab testing, sensor validation, professional partnerships, user testimonials,
swipe-up to product

Twitter/X (9 AM EST)

« Content:"@ LAUNCH ALERT: MotionR is now available! The first smart ring with
medical-grade accuracy trusted by healthcare professionals. Get yours: [link]

about:blank
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#MotionRLaunch #HealthTech"
Instagram (1 PM EST)

» Post Type: Single image

» Content: Professional athlete wearing MotionR during training

o Caption: "Elite athletes demand precision. That's why [Athlete Name] trusts MotionR
for performance optimization. What will you achieve with medical-grade insights? &
#ElitePerformance #MotionRPro"

Linkedin (2 PM EST)

o Post Type: Professional insight

o Content: "The ROI of Employee Health Monitoring: A Corporate Wellness
Perspective"

e Focus: B2B benefits, productivity improvements, healthcare cost reduction

WEDNESDAY, DECEMBER 4
Instagram (11 AM EST)

o Post Type: Reel (30 seconds)

e Content: "Day in the Life: MotionR User Morning Routine"

« Elements: Wake-up insights, sleep score review, daily recommendations, workout
optimization

e Music: Upbeat, motivational

o Caption: "Start every day with insights that matter. See how MotionR transforms your
morning routine. * #MorningMotivation #HealthOptimization"

Facebook (1 PM EST)

o Post Type: Educational carousel

o Content: "5 Health Metrics You Should Track Daily"

» Slides: Heart rate variability, sleep efficiency, recovery score, activity balance, stress
levels

» Caption: "Your body tells a story every day. Are you listening? MotionR helps you
understand what your body is really saying. ~ "

Instagram Stories (3 PM EST)

o Content: "Ask Me Anything: MotionR Health Expert Live Q&A"
o Format: Live session with health expert answering user questions
» Topics: Health optimization, ring usage, data interpretation

THURSDAY, DECEMBER 5
Linkedin (8 AM EST)

o Post Type: Thought leadership
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o Content: "The Future of Preventive Healthcare: How Continuous Monitoring Changes
Everything"

e Author: Company founder or medical advisor

e Focus: Industry trends, healthcare evolution, technology impact

Instagram (12 PM EST)

o Post Type: User-generated content repost

o Content: Customer sharing their MotionR experience

o Caption: "Real users, real results. Thank you @[username] for sharing your MotionR
journey! -1 #MotionRCommunity #RealResults"

Twitter/X (7 PM EST)

o Content:" . Health Tip: Your heart rate variability (HRV) is one of the best indicators
of recovery and stress. MotionR tracks HRV with medical-grade precision to help you
optimize your health daily. #HealthTips #HRV"

FRIDAY, DECEMBER 6
Instagram (11 AM EST)

o Post Type: Educational post

o Content: "Understanding Your Sleep Stages: A Complete Guide"

o Format: Infographic with sleep stage breakdown

o Caption: "Quality sleep isn't just about hours - it's about cycles. Learn how MotionR's
medical-grade sleep tracking helps you optimize every stage. & #SleepOptimization"

Facebook (2 PM EST)

e Post Type: Community engagement

o Content: "Weekend Wellness Challenge: Share Your Health Goals"

» Format: Interactive post encouraging comments and engagement

o Caption: "What's your biggest health goal for this weekend? Share below and let's

support each other! i #WeekendWellness #CommunitySupport"
Instagram Stories (6 PM EST)

o Content: "Weekend Prep: How to Maintain Healthy Habits"
o Format: Tips and tricks for weekend wellness
» Stories: Meal prep tips, workout planning, sleep schedule maintenance

SATURDAY, DECEMBER 7
Instagram (10 AM EST)

o Post Type: Lifestyle photography
« Content: MotionR in weekend activities (hiking, yoga, family time)
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o Caption: "Wellness doesn't take weekends off. Neither does MotionR. ? Track your
adventures with medical-grade precision. #NeekendWellness #ActiveLifestyle"

Facebook (12 PM EST)

o Post Type: Educational video

e Content: "5-Minute Health Check: What Your Ring Data Means"

o Format: Short explainer video with data interpretation tips

» Caption: "Decode your health data in just 5 minutes. Understanding your metrics is
the first step to optimization. il "

SUNDAY, DECEMBER 8
Instagram (11 AM EST)

» Post Type: Motivational quote + product

» Content: Inspirational health quote with MotionR lifestyle image

« Caption: ""Your body is your temple. Keep it pure and clean for the soul to reside in.' -
B.K.S. lyengar Honor your body with the precision it deserves. #SundayMotivation
#HealthWisdom"

LinkedIn (2 PM EST)

Post Type: Weekly industry roundup

Content: "This Week in Health Tech: Key Developments and Trends"
Format: Curated industry news with MotionR perspective

Focus: Thought leadership and industry expertise

Week 2: December 9-15 (Momentum Building)

MONDAY, DECEMBER 9
Instagram (11 AM EST)

» Post Type: Carousel (6 slides)
o Content: "Christmas Gift Guide: Why MotionR is the Perfect Health Gift"
o Slides:

1. "The Gift of Health" cover

2. For fitness enthusiasts

3. For health-conscious professionals

4. For someone you love

5. Gift packaging options

6. Order by Dec 20th for Christmas delivery

» Caption: "Give more than a gadget this Christmas - give the gift of optimized health.
@ #ChristmasGifts #HealthGifts #MotionRPro"

about:blank 6/17



9/12/25, 4:48 PM motionr_social_media_calendar

Linkedin (1 PM EST)

o Post Type: Case study

e Content: "How One Company Improved Employee Wellness with MotionR"
» Elements: ROI data, employee satisfaction, health improvements

e CTA: "Learn about corporate wellness programs"

TUESDAY, DECEMBER 10
Instagram Stories (9 AM EST)

o Content: "Gift Wrapping Tutorial: Making MotionR Extra Special"
o Format: Step-by-step gift presentation ideas
» Stories: Unboxing experience, premium packaging, gift message ideas

Instagram (1 PM EST)

Post Type: Reel (45 seconds)

Content: "MotionR vs. Oura vs. Samsung: The Ultimate Comparison"

Elements: Side-by-side feature comparison, accuracy tests, price comparison
Caption: "Choosing a smart ring? Here's how they really compare. The differences
might surprise you. & #SmartRingComparison #MotionRPro"

Facebook (7 PM EST)

o Post Type: Live video announcement

» Content: "Live Q&A: Choosing the Right Smart Ring for Your Needs"
e Host: Product expert or health professional

o Duration: 30 minutes with real-time questions

WEDNESDAY, DECEMBER 11
Instagram (11 AM EST)

» Post Type: Educational infographic

o Content: "The Science Behind Heart Rate Variability"

« Elements: HRV explanation, importance for health, how MotionR measures it

o Caption: "HRV is your body's stress barometer. Learn why elite athletes and health
professionals track it religiously. ~# #HRV #HealthScience"

Linkedin (12 PM EST)

o Post Type: Professional testimonial

» Content: Healthcare provider sharing MotionR integration experience
o Format: Quote card with professional photo and credentials

e Focus: Clinical benefits and patient outcomes

Twitter/X (8 PM EST)
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« Content:"$£ FACT: MotionR achieves +1% heart rate accuracy, 5x more precise than
typical consumer smart rings. When your health decisions matter, precision matters.
#HealthFacts #MedicalGrade"

THURSDAY, DECEMBER 12
Instagram (12 PM EST)

o Post Type: User transformation story

o Content: Before/after health metrics with customer testimonial

o Format: Split image with data improvements

o Caption: "Real transformation, real data. See how @[username] optimized their health
with MotionR insights. il '~ #TransformationThursday #RealResults"

Facebook (2 PM EST)

o Post Type: Educational article share

e Content: "The Importance of Sleep Quality vs. Sleep Quantity"

e Format: Link to blog post with engaging preview

» Caption: "It's not just about getting 8 hours - it's about getting quality sleep. Learn how
MotionR helps you optimize both. "

FRIDAY, DECEMBER 13
Instagram (11 AM EST)

o Post Type: Behind-the-scenes content

o Content: "How We Test MotionR's Medical-Grade Accuracy"

+ Elements: Lab footage, testing equipment, validation process

« Caption: "Ever wondered how we achieve medical-grade precision? Take a look
behind the scenes at our validation process. & #BehindTheScenes #MedicalGrade"

Instagram Stories (4 PM EST)

o Content: "Friday Favorites: Top MotionR Features"

o Format: Interactive polls asking users about favorite features

o Stories: Sleep tracking, HRV monitoring, recovery insights, app interface, healthcare
integration

SATURDAY, DECEMBER 14
Instagram (10 AM EST)

* Post Type: Weekend workout inspiration

o Content: "Saturday Sweat Session: Optimize Your Weekend Workout"

» Elements: Workout tips, recovery monitoring, performance tracking

o Caption: "Make your weekend workouts count. Use MotionR insights to train smarter,
not just harder. & #WeekendWorkout #TrainSmart"
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Facebook (1 PM EST)

e Post Type: Community spotlight

e Content: "MotionR Community Spotlight: Meet Our Amazing Users"

o Format: User feature with their health journey and achievements

e Caption: "Our community inspires us every day. Meet [Name] and learn about their
incredible health transformation. » "

SUNDAY, DECEMBER 15
Instagram (11 AM EST)

o Post Type: Sunday reflection post

o Content: "Weekly Health Reflection: What Did Your Data Tell You?"

e Format: Thoughtful post encouraging weekly health review

o Caption: "Sunday reflection: What did your body teach you this week? Use your
MotionR insights to plan an even better week ahead. & #SundayReflection
#HealthJourney"

Linkedin (3 PM EST)

e Post Type: Industry insight
e Content: "The ROI of Preventive Health: Why Monitoring Matters"
e Focus: Business case for health monitoring, cost savings, productivity benefits

Week 3: December 16-22 (Holiday Push)

MONDAY, DECEMBER 16
Instagram (11 AM EST)

o Post Type: Urgent carousel
« Content: "@ Only 4 Days Left for Christmas Delivery!"
 Slides:

. "Christmas Deadline Alert"

. "Order by December 20th"

. "Guaranteed Christmas delivery"
. "Perfect last-minute gift"

. "Express shipping available"

. "Don't wait - order now!"

o O~ WN =

o Caption: "@ Christmas delivery deadline approaching! Order by December 20th to
guarantee MotionR arrives under the tree. Don't let this gift opportunity slip away! &
#ChristmasDeadline #LastChance"

Linkedin (1 PM EST)
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o Post Type: Year-end corporate wellness

o Content: "End-of-Year Corporate Wellness: Investing in Employee Health"
o Focus: Tax benefits, employee satisfaction, health ROI

e CTA: "Contact us about corporate wellness programs"

TUESDAY, DECEMBER 17
Instagram Stories (9 AM EST)

e Content: "Countdown to Christmas: 3 Days Left!"
o Format: Countdown sticker with urgency messaging
» Stories: Gift packaging options, express shipping, last-minute ordering tips

Instagram (12 PM EST)

» Post Type: Gift testimonial

» Content: "Best Gift Ever: What MotionR Recipients Are Saying"

» Format: Multiple customer quotes about receiving MotionR as a gift

o Caption: "The gift that keeps on giving - better health every day. See what MotionR
gift recipients are saying! @ #BestGiftEver #HealthGifts"

Facebook (7 PM EST)

o Post Type: Last-minute gift solutions

o Content: "Panic-Free Gift Giving: MotionR Digital Gift Certificates"

o Elements: Instant delivery, personalized messages, flexible redemption

» Caption: "Running out of time? MotionR digital gift certificates deliver instantly and let
them choose their perfect ring. Crisis averted! & "

WEDNESDAY, DECEMBER 18
Instagram (11 AM EST)

o Post Type: Reel (30 seconds)

Content: "48 Hours Left: Christmas Delivery Countdown"

Elements: Ticking clock, product shots, Christmas imagery, urgent CTA

Music: Upbeat, urgent tempo

Caption: "© 48 HOURS LEFT for guaranteed Christmas delivery! Don't let this health
gift opportunity slip away. Order now! & #ChristmasCountdown #LastChance"

Twitter/X (Multiple times)

« 9 AM: "Q@ 48 hours left for Christmas delivery! Order MotionR by Friday midnight for
guaranteed arrival. The perfect health gift awaits! [link] #ChristmasDeadline"

e 1 PM:"® Still need the perfect gift? MotionR combines health, technology, and
thoughtfulness in one beautiful package. 48 hours left! [link]"

e 7PM: "7 Express shipping available! Get MotionR delivered by Christmas Eve with
our expedited options. Order now! [link] #ExpressShipping"
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THURSDAY, DECEMBER 19
Instagram (11 AM EST)

o Post Type: Final countdown post

e Content: "24 HOURS LEFT: Final Call for Christmas Delivery"

e Format: Bold, urgent design with countdown timer

« Caption: "@ FINAL 24 HOURS for Christmas delivery! This is your last chance to give
the gift of optimized health. Order now or wait until next year! <& #FinalCall
#ChristmasDeadline"

Facebook (12 PM EST)

+ Post Type: Emotional appeal

o Content: "The Gift That Shows You Care About Their Health"

» Elements: Heartfelt messaging about caring for loved ones' health

» Caption: "Some gifts are forgotten by February. MotionR is a gift that improves their
health every single day. Show them how much you care. \ A

Instagram Stories (All day - every 2 hours)

e Content: "FINAL HOURS" countdown with different messaging each time
» Formats: Countdown stickers, urgent text, product highlights, customer testimonials

FRIDAY, DECEMBER 20
Instagram (10 AM EST)

e Post Type: Final hours announcement

e Content: "FINAL HOURS: Christmas Delivery Ends at Midnight"

e Format: Red urgent background with countdown

« Caption:"@ FINAL HOURS! Christmas delivery guarantee ends at MIDNIGHT
tonight. This is your absolute last chance for 2024 delivery. Don't wait! & #FinalHours
#LastChance"

All Platforms (Every 3 hours)

« Content: Countdown updates with decreasing urgency
e Times: 10 AM, 1 PM, 4 PM, 7 PM, 10 PM
» Messaging: Progressively more urgent with final inventory counts

Instagram Stories (Every hour)

o Content: Live countdown with real-time updates
o Elements: Timer stickers, swipe-up links, urgent messaging

SATURDAY, DECEMBER 21
Instagram (10 AM EST)
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o Post Type: Deadline passed, pivot to New Year

e Content: "Christmas Deadline Passed - But Your Health Journey Starts Now"

» Format: Transition messaging from Christmas to New Year focus

o Caption: "Missed Christmas delivery? No problem! Start your health transformation
now and make 2025 your healthiest year yet. @ #NewYearNewYou
#HealthTransformation"

Facebook (12 PM EST)

Post Type: Digital gift certificates

Content: "Not Too Late: MotionR Digital Gift Certificates for Christmas Morning"
Elements: Instant delivery, beautiful presentation, personal messages

Caption: "Christmas morning surprise! Digital gift certificates deliver instantly and
create an unforgettable moment. ‘& "

SUNDAY, DECEMBER 22
Instagram (11 AM EST)

o Post Type: Christmas week wellness

» Content: "Staying Healthy During Christmas Week"

» Elements: Holiday wellness tips, maintaining routines, enjoying celebrations mindfully

o Caption: "Christmas week doesn't have to derail your health. Here's how to celebrate
mindfully while staying on track. # #HolidayWellness #MindfulCelebration"

LinkedIn (2 PM EST)

o Post Type: Year-end reflection
o Content: "2024 Health Tech Trends: What We Learned This Year"
e Focus: Industry insights, technology advances, future predictions

Week 4: December 23-29 (Christmas & Transition)

MONDAY, DECEMBER 23
Instagram (10 AM EST)

o Post Type: Christmas Eve Eve message

o Content: "Christmas Eve Eve: The Gift of Health Awaits"

o Format: Warm, festive messaging with product integration

o Caption: "Tomorrow's the big day! For those receiving MotionR, get ready to unwrap
the gift of optimized health. For everyone else, we're here to support your wellness
journey. @ #ChristmasEveEve #HealthGift"

Facebook (1 PM EST)

o Post Type: Setup support
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o Content: "New MotionR Owner? We're Here to Help with Setup"

» Elements: Setup resources, customer support availability, tutorial links

o Caption: "Getting MotionR for Christmas? Our support team is standing by to help you
get started on your health optimization journey! & "

TUESDAY, DECEMBER 24 - CHRISTMAS EVE

Instagram (11 AM EST)

o Post Type: Christmas Eve wishes

e Content: "Christmas Eve Wishes from the MotionR Family"

o Format: Warm, family-oriented message with team photo

o Caption: "Wishing you and your loved ones a Christmas Eve filled with joy, health, and
happiness. Thank you for being part of the MotionR family! & ¥ #ChristmasEve
#MotionRFamily"

All Platforms (6 PM EST)

o Content: "Merry Christmas Eve! Wishing you optimal health and happiness."
o Tone: Warm, appreciative, family-focused

WEDNESDAY, DECEMBER 25 - CHRISTMAS DAY
Instagram (12 PM EST)

o Post Type: Christmas Day greeting

e Content: "Merry Christmas from MotionR!"

o Format: Beautiful Christmas imagery with subtle product placement

o Caption: "Merry Christmas to our amazing community! Whether you're unboxing your
new MotionR or planning your health journey for 2025, we're grateful to be part of your
wellness story. 4 ~ #MerryChristmas #HealthJourney"

Facebook (2 PM EST)

Post Type: Christmas gratitude

Content: "Grateful for Our Amazing Community This Christmas"

Elements: Community appreciation, year highlights, looking forward

Caption: "This Christmas, we're most grateful for our incredible community of health-
conscious individuals who inspire us every day. Thank you! @ "

THURSDAY, DECEMBER 26
Instagram (11 AM EST)

¢ Post Type: New Year transition
o Content: "Boxing Day: Time to Unbox Your Health Potential"
» Format: Transition from Christmas to New Year messaging

about:blank
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o Caption: "Christmas is over, but your health journey is just beginning. Ready to unbox
your full health potential in 2025? @ ~ #BoxingDay #HealthPotential #2025Goals"

Linkedin (1 PM EST)

o Post Type: New Year business focus
o Content: "Post-Holiday Reset: Corporate Wellness for 2025"
» Focus: Business health initiatives, employee wellness, productivity benefits

FRIDAY, DECEMBER 27
Instagram (11 AM EST)

o Post Type: New Year preparation

e Content: "5 Days Until 2025: Preparing for Your Healthiest Year"

» Elements: Goal-setting tips, resolution planning, health optimization strategies

o Caption: "2025 is almost here! Start preparing now for your healthiest year yet. What
health goals are you setting? @ #2025Prep #HealthGoals"

Instagram Stories (3 PM EST)

o Content: "New Year Resolution Planning Workshop"
o Format: Multi-story educational series on effective goal setting
» Stories: SMART goals, tracking methods, common mistakes, success strategies

SATURDAY, DECEMBER 28
Instagram (10 AM EST)

o Post Type: Weekend reflection

o Content: "Weekend Reflection: What Will You Change in 20257"

» Format: Thoughtful, introspective post encouraging planning

» Caption: "As 2024 winds down, take time to reflect: What health changes do you want
to make in 20257 Your future self will thank you for starting now. &
#WeekendReflection #2025Planning"

Facebook (12 PM EST)

e Post Type: Community engagement

e Content: "Share Your 2025 Health Goals with the Community"

» Format: Interactive post encouraging comments and engagement

» Caption: "What's your biggest health goal for 20257 Share below and let's support
each other in achieving our best year yet! & "

SUNDAY, DECEMBER 29
Instagram (11 AM EST)

+ Post Type: New Year countdown begins

about:blank
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e Content: "2 Days Until 2025: Your Health Transformation Awaits"

o Format: Countdown design with motivational messaging

« Caption: "2 days until a fresh start! 2025 is your year to prioritize health, optimize
performance, and achieve your wellness goals. Are you ready? # #2DaysLeft
#HealthTransformation"

Linkedin (2 PM EST)

o Post Type: Year-end industry wrap-up
o Content: "2024 Health Technology Achievements and 2025 Predictions"
e Focus: Industry leadership, innovation highlights, future trends

JANUARY 2025 CONTENT THEMES

New Year Resolution Focus (January 1-15)

e Primary Message: "Make 2025 Your Healthiest Year with Data-Driven Insights"
o Content Types: Goal-setting guides, resolution success tips, motivation content
» Posting Frequency: Daily across all platforms with resolution-focused messaging

Success Stories & Social Proof (January 16-31)

» Primary Message: "Real People, Real Results with MotionR"
o Content Types: User testimonials, transformation stories, community highlights
o Posting Frequency: 5x per week with heavy emphasis on user-generated content

HASHTAG STRATEGY

Branded Hashtags

o Primary: #MotionRPro (use in every post)
o Secondary: #MotionRCommunity, #MotionRResults, #MotionRFamily

Category Hashtags

o Health Tech: #HealthTech, #SmartRing, #WearableTech, #HealthMonitoring

» Medical: #MedicalGrade, #ClinicalAccuracy, #HealthcareTech, #ProfessionalHealth

» Fitness: #FitnessTracking, #PerformanceOptimization, #ElitePerformance,
#TrainSmart

Niche Hashtags
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» Sleep: #SleepOptimization, #SleepTracking, #BetterSleep, #SleepHealth
» Recovery: #RecoveryTracking, #HRV, #RestAndRecovery, #OptimalRecovery
o Wellness: #WellnessJourney, #HealthOptimization, #PreventiveCare, #HolisticHealth

Seasonal Hashtags

o Christmas: #ChristmasGifts, #HealthGifts, #HolidayWellness, #ChristmasDelivery
e New Year: #NewYearNewYou, #2025Goals, #HealthResolutions, #ResolutionSuccess

CONTENT CREATION GUIDELINES

Visual Brand Standards

o Color Palette: Medical blue (#0066CC), clean white (#FFFFFF), accent silver
(#C0CO0CO0)

o Typography: Clean, modern sans-serif fonts (Helvetica, Arial, or similar)

» Photography Style: Clean, professional, lifestyle-focused with medical/tech elements

+ Logo Usage: MotionR logo prominently displayed but not overwhelming

Content Quality Standards

» Professional Photography: High-resolution, well-lit, professionally composed images

» Consistent Branding: All content must align with medical-grade, professional
positioning

o Educational Value: Every post should provide value through education, inspiration, or
entertainment

 Call-to-Action: Clear, specific CTAs that guide users toward desired actions

Engagement Strategy

* Response Time: Respond to comments and messages within 2 hours during
business hours

« Community Building: Actively engage with user-generated content and testimonials

 Influencer Collaboration: Partner with health professionals, athletes, and wellness
influencers

» User-Generated Content: Encourage and reshare customer content with proper
attribution

PERFORMANCE TRACKING

about:blank
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Key Metrics by Platform

» Instagram: Engagement rate (target: 3%+), reach, saves, shares, story completion

rate
e LinkedIn: Engagement rate (target: 2%+), click-through rate, lead generation

o Facebook: Engagement rate (target: 1.5%+), reach, video view completion, link clicks
» Twitter/X: Engagement rate (target: 1%+), retweets, mentions, click-through rate

Content Performance Goals

» Overall Engagement: 2.5% average across all platforms

o Follower Growth: 25% increase by end of January 2025

o Website Traffic: 15% of total traffic from social media

» Lead Generation: 500 qualified leads from social media per month

Weekly Reporting

e Metrics Dashboard: Track all KPIs in real-time dashboard
» Content Performance: Analyze top-performing content types and optimize
» Audience Insights: Monitor audience growth and engagement patterns

o Competitive Analysis: Track competitor performance and identify opportunities

This comprehensive social media calendar provides a complete content strategy for
MotionR's Christmas 2024 launch and New Year 2025 positioning, with specific posting

times, content themes, and performance tracking to maximize engagement and
conversions.
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